Boost

Frequently Asked Questions

1. What is Boost, Powered by Lone Wolf?
Boost (formerly known as HomeSpotter Boost) is a tool for real estate agents and brokers to
advertise their listings and promote themselves on Facebook, Instagram, Nextdoor, and a network
of over 1,000 websites across the web, within a system tuned to deliver results.

2. What added benefits can | expect from Boost, as compared to other similar products?

e More exposure via a larger digital ad network that includes Nextdoor and over 1,000 popular
websites as compared to just Facebook and Instagram

e Custom targeting, including the ability to target your seller, or your own list of contacts.
Ability to edit an ad at any time during a campaign

¢ Email notifications each time someone engages with your ad, so you can interact in a timely
manner

e Ability to direct a listing ad to a listing landing page that captures leads

2. How much do the ads cost?
Listing ads start at just $39/week and self-promotional campaigns start at $99/month and increase
in cost depending on your preferred reach and campaign length.

3. How do | connect my Facebook Page?
You can connect your FB Business Page when you begin the process of creating a new ad. After
you have logged into Boost and chosen the listing you would like to advertise, an ad preview will
appear. Click on the ‘Edit’ button next to ‘Ad Text and Image’, and a new window will appear with all
of the Facebook Business pages you own. Simply click on the preferred account and click ‘Connect
to Facebook.’

4. Exactly who will see my ads?
Boost will create ads for you and show them on Facebook, Instagram, and over 1,000 popular
websites. It will target them to a custom audience of people who are in the market for a home. It
uses a combination of geotargeting and the attributes of your listing to create a profile of a
prospective buyer for your property and then serve up ads to that profile.

5. Can | add more than one seller?
Yes, you can dd additional “sellers: if you want others to receive the seller emails and be targeted
with the ad.

1. Can | extend the ad as soon as it launches, or do | need to wait until it expires?
Once an eligible ad starts running, you can go into the dashboard at any time through its runtime
and select Increase Exposure. Here, you can choose to either extend the ad Now, which will
increase the exposure, or after its current runtime, which will extend the ad for an additional seven
days. Once the ad finishes running, it will move to a section in the dashboard called Recently
Ended and from here, you can choose to boost again and start a new promaotion.

2. Can | change the targeting of any of my ads?
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Yes. By default, ads will target a radius around the listing chosen to maximize your ad’s
impressions. However, during ad setup, you can designate another radius or upload a list of your
own leads that you would like to target (if uploading your own list, there is a minimum requirement
of 300 leads).

3. Where will the ads link to?
Consumers that click on the listing ad will go to a custom-branded property lead landing page. This
page will contain the information a buyer wants to know about your listing, including price, overview,
features, map, estimated mortgage information, and the option to request more information—all
presented in a way that’s optimally designed to capture leads. Your page will also feature you and
your contact information so prospects can reach out to you directly.

These landing pages are gated and will limit the amount of information the consumer sees unless
they log in through Facebook or register with contact information. Once they do, they can see the
property address and pictures, and submit a request for information. All new leads will be sent to
the email where you receive leads.

If you choose to extend an ad or run any other type of listing ad, log into the Boost portal through
your intranet and create your new ad. You may choose to send traffic to the gated landing page, or
to the listing details page.

4. Can | change where the ad will link to?
Yes, you can edit the link for any ad as long as you’re the primary listing agent.

5. Can | share my ad with others?
You'll get a link to your ad within the Ad is Ready email that you’ll receive. You can use this link to
share and comment on your own ad.

6. If | update listing details in my listing entry system, will my ad automatically update?
The ad copy and photos will not automatically update if you make edits to the listing in your listing
entry system after the ad has gone live. You'll need to update things like the price or photos in the
ad from the Boost dashboard by tapping on "View" next to the ad you'd like to edit and then "Edit
Campaign". If you're running an Open House ad and the time of the open house changes after your
ad has gone live, you'll also want to go into the dashboard and update the time shown on the ad. If
your listing changes from an active status, Boost will automatically pull the ad for you.

Please note that the landing page that Boost drives traffic to will automatically update for you with
any changes/updates from the listing feed.

7. How do | get leads that are generated from my campaign?
Any leads that are captured during your campaign will be sent to you via email. If you utilize the
MoxiEngage or Cloze CRMs, they will also be routed there for you. In addition, you can access and
download all leads from your Boost account.

8. What do | do if I’'m not receiving any leads?
First, check with your office administrator and make sure that your preferred delivery email address
is displaying correctly in Leads Engine. If it is correct in Leads Engine, contact HelpDesk to
investigate the issue further.

9. Where can | change my profile information that is used for Boost?
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10.

11.

16.

17.

18.

19.

All user profile information must be updated in your brokerage’s internal dashboard.

If a property is co-listed by multiple agents, will they all appear in the ad?
No, only the primary listing agent is branded in the ad.

Can | promote myself instead of a listing?
Yes! There are templates available for self-promotional ads that include your brand approved
backgrounds.

What are the character limits for the copy within the Facebook ads?
Text (above the image): Approximately 350 characters, or seven lines of text.

Headline (right under the image): 40 characters. You can exceed the character limit, but it may be
cut off when people see your ad in certain placements like the mobile news feed.

Link description (below the headline): 60 characters. You can exceed the character limit, but it may
be cut off when people see your ad in certain placements like the mobile news feed.

Which agent photo will appear in my ads?
Ads will display the photo associated with the listing agent in your admin dashboard. If you are part
of a team, it will display the team photo in your admin dashboard instead.

Can you Boost a listing if you are part of a team, or if you have a co-list agent?
Yes! There are a few different ways to handle these scenarios. For details, review the ‘How To
Guide — Boosting for Teams and Co-Lists'.

Where can | go for help and additional support for the Boost program?

e For any questions or issues accessing the Boost platform, please submit a HelpDesk ticket.

¢ Visit the Boost Online Help Center for more answers to Frequently Asked Questions, Video
Tutorials, and Best Practices.
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http://help.boost.homespotter.com/en/

